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Purpose
Asses what’s working well and what can be improved in the EV marketplace  



Overview

• 174 volunteers
• 308 dealerships

• April, May, June 2016

• 10 states
• 13 automakers

California
Connecticut 
Oregon
Massachusetts
Maine

Maryland
New Jersey
New York
Rhode Island
Vermont



Methodology

• Email, phone and 
social media outreach

• Web-tool designed by 
Sierra Club & housed 
on website

• Dealerships were 
removed when surveyed

• Volunteers watched 
short video presentation 



Methodology
Volunteers were asked to observe the following:

1. Availability

2. Charged batteries

3. Visibility

4. Salespeople enthusiasm 

5. Salespeople knowledge of EV tech/charging

6. Salespeople knowledge of credits/incentives



Key Findings



Key Findings



Key Findings
Knowledge of rebates/tax credits

Averages based on five-point scale, where 1 = poor and 5 = very knowledgeable

*among dealerships/stores with at least one EV on the lot.



Key Findings

*among dealerships/stores with at least one EV on the lot.

Averages based on percentage of “yes” responses

Prominent display of plug-in models



Key Findings
Overall EV Shopping Experience



Recommendations
For government agencies…

• Create and expand consumer incentives, such as purchase/lease rebates, 
to keep EVs within grasp of middle-class Americans. Additional
incentives should be provided to low-income residents.  

• Provide grants and incentives for businesses, municipalities, and 
government agencies to invest in EV fleets and charging infrastructure. 

• Educate the public about EVs and EV incentives.  

• Work with dealer groups on salesperson training programs. 



Recommendations
For auto dealers …

• Secure more EV inventory from their affiliated automakers. 

• Provide regular trainings to salespeople on EVs, charging technology, 
federal and state rebates and incentives, tax credits, and sales strategies.

• Seek out EV certification for their dealership and salespeople with one
or more designated as EV Specialists. 

• Display EVs prominently, such as under special canopies, in the
showroom and along charging stations. 

• Recognize and reward high-performing EV salespeople.

• Work with local pro-EV groups to participate in test-drive events. 



Recommendations
For automakers …

• Increase EV inventory for more dealerships in more states.

• Provide dealers with current and detailed info on federal and state
rebates and incentives, tax credits, and utility discounts.

• Streamline the process and lower or remove the costs of EV
certification for dealerships and their salespeople.

• Significantly increase national EV marketing and advertising. 

• Recognize and reward high-performing EV dealerships.



Questions?
mary.lunetta@sierraclub.org

gina.coplon-newfield@sierraclub.org

robin.woerner@sierraclub.org
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