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Everyone on Board!

Effective Communications to Promote
Your Hotel's Green Practices

Presented by
Lauren Pitcher, U.S. EPA
Benjamin Davis, ICF International

In collaboration with EPA Region 8

<EPA Learn more at energystar.gov
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Training Objectives
ENERGY STAR

* Learn how to develop a communications plan that
conveys your hotel’s environmental commitment

* Hear how your peers have implemented new and
innovative approaches to engage staff and guests

» Discover how resources such as ENERGY STAR can
help your property communicate with internal and
external audiences
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» Why communicate your green efforts?

* How to develop a communications plan?
— Establish and define goals

Identify target audiences

Develop key messages

Determine communication tactics

— Evaluate success

* Leverage ENERGY STAR as a key component of your
green activity

“EPA

Your Guests Are Concerned...

* Annual Pew surveys report:

— 65% of Americans view global warming as
a very or somewhat serious problem as of
October 2009

+ Deloitte survey:

— 32% of those surveyed agreed that they
expect the hotels they stay at to be
environmentally friendly

— 29% said they would like to know more
from hotels about their green efforts

SEPA \
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Your Peers Are Establishing
Themselves as Leaders...

)

ENERGY STAR

“AH&LA Reveals First Green Guidelines Challenge Winners”
“HEI Wins 2010 ENERGY STAR Partner of the Year”
“Hilton Hotel Opens New Headquarters in LEED Gold Building”
“Hyatt Launches Global Environmental Training Program”
“Kimpton Announces Three New Sustainability Initiatives”
“Marriott Announces Aggressive Green Hotel Expansion Plans”

“The Value of a Corporate Sustainability Strategy”

SEPA i

More Potential for Marketing “ Green”
Achievements than Ever Before

)

Green Directory - Travel Responsibly

oS

SEPA ' i
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...and It Just Makes Financial Sense

Iy

ENERGY STAR

* Improved guest perception of your hotel and brand,
through communication of green practices, can also
translate into higher revenues

Did You Know?
Reducing energy costs by just 10% is equivalent to:
« $0.60 RevPAR increase for limited service hotels
« $2.00 RevPAR increase for full service hotels

“EPA
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Communicating Your Green Program

« Foundation for setting performance goals
« Strengthens employee capacity and company culture

+ Helps to reduce energy and water consumption and
expenditures

* Promotes company successes in green initiatives

* Improves public perception of your company and
differentiates your organization among peers

SEPA .
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ENERGY STAR: A Key Resource

with U.S. EPA

Iy

ENERGY STAR

* Voluntary climate protection partnership

- Strategic approach to energy management,

ENERGY STAR includes communicating energy efficient

practices and recognizing successes

* Helps organizations save money and

protect the environment

« Influential brand recognized by over 75

percent of Americans

<EPA

©

A Public-Private Partnership
Success by the Numbers

)

ENERGY STAR

» 5,000 organizations — including 30% of Fortune 500 — are
partnered with the ENERGY STAR buildings program

* 120,000 buildings (representing 14 billion square feet)
measure and track performance with ENERGY STAR

* 9,000 buildings — including over 400 hotels — have earned

the ENERGY STAR

» Partners have helped prevent greenhouse gas emissions
equal to electricity use of 60 million American homes every

year

<EPA
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i
ENERGY STAR Hospitality Partners

Over 130 Partners, including...

CHEl B ) Narriott

HOTELE & REEDRTE

CHOICE HOTELS ~ STARWOOD

('I«\:i(ﬂmw e t INTERNATIONGA AL,
es ern »
Hospitality H Tw

HOTELS & RESORTS'

#2JURYSDOYLE

HOTELS

Duer DsnepWorld. (T

ap Hilton »QUINTA| WHITE

) Saunders Hotel Group
SEPA n

r
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« Why communicate your green efforts?

)

* How to develop a communications plan?
— Establish and define goals

Identify target audiences

— Develop key messages

— Determine communication tactics

— Evaluate success

* Leverage ENERGY STAR as a key component of your
green activity

“EPA
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Steps to a Successful %"
Communications Plan
1. Establish and Define Goals
2. ldentify Target Audiences
3. Develop Key Messages
4. Determine Communication Tactics
5. Evaluate Success
<EPA 1

)

1. Establish Communication Goals

Example Goals:

» Position your hotel/motel as a “market leader” in energy
management and environmental stewardship

* Increase energy savings for your hotel/motel

* Increase guest and employee awareness of your energy
management efforts and achievements

* Encourage energy savings practices at home for guests
and employees

SEPA y




2. ldentify Target Audiences

Iy

ENERGY STAR

Internal Target External Target
Audiences: Audiences:

* Owners * Guests

* Managers * Suppliers

*  Employees * Peers

* Shareholders - General Public

“EPA

3. Develop Key Messages

)

ENERGY STAR

* For Owners and Senior Managers: Good energy
management is good risk management, and
environmental responsibility is recognized by investors

* For General Managers: Good energy management leads

to reduced operating expenses

* For Employees: Taking small actions and sharing energy
saving ideas makes a big difference — YOU are an
integral part of our company’s environmental performance

* For Guests: We are taking concrete steps that will reduce

our climate impact

“EPA
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Back Messages with
Easy-to-Understand Metrics

Iy

« All audiences: Convert energy used to
equivalent in CO,

— Equate CO, emissions avoided to cars
not driven, trees planted, household
electricity use

* Internal audiences: Use company-
specific units that resonate
— Speak $ savings as well as energy
savings
— Increase in rooms rented

ENERGY STAR

Tip: EPA’'s Portfolio
Manager calculates CO,
emissions based on
tracked energy use.
Learn more at
www.energystar.gov/istar/
pmpam/

EPA also offers a
greenhouse gas
equivalency calculator at
http://www.epa.gov/clean

energy/energy-
resources/calculator.html

— How many rooms would you need to rent to gain profits

equal to your energy savings?

“EPA

4. Determine Communication Tactics

Internal Communications External Communications

* Internal newsletters » Tent cards at front desk,

« Company intranet in rooms, in restaurants

+ Bulletin boards posters + Posters in elevator, lobby

» Team meetings * In-room recycle bin

« Training sessions © Web site

« New employee * Newsletters for guest
orientation rewards programs

- Events (e.g., Earth Day, =~ ° Announcements and
Energy Fair) articles in trade pubs

« Staff commitment letter + E-mails

SEPA

)
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Internal: Tips and Instructions

Iy

ENERGY STAR

Temperature
Settings
Ps,g{ura Ag,.ada
omf s 20"@

Hot

Caliente

<EPA

Fan Speed

Intense Intense
Heat Cold

Muy
caliente

P 9

c
\“\77{/’
Fan

Only Apagado
Ventilador

Multi-language
instructions can
help to ensure
that all team
members are
working
towards the
same goal

Internal;: Awareness Posters

ENERGY STAR

Turn off comp)
printer al end

Use Set Up Lighting
When Setting Up LIGHT
Banquet Rooms

STAR!"
TURN OFF THE

<EPA

EALAGY SR
[
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Internal: Awareness Posters

Iy

ENERGY STAR

CHANGF FOR THE
o BETTER WITH

-renfifi o
ENERGY STAR

‘We at Hiton ar proud to partner with ENERGY STAR and do our part to improve the environment. At

(an) Hiren, our combined eflorts to save energy n 2003 wera equivalent lo removing over 4,000 cars from

ilton the road or planting 5,540 acres of tees. By working togsther asa team, we will continue to sarve as

Hilton stewards of the environmert. and leaders in the industry.
By
i R f@ B man &

o
L

Hilton used this
customizable
poster to co-brand
its energy
efficiency program
with ENERGY
STAR

Internal: Staff Commitment Letter

i

ENERGY STAR

"I, , acknowledge that the standards for recycling and providing an
eco-friendly environment at the Hyatt Regency Cambridge have been
explained to me. | understand that | am personally responsible for creating a

green environment at the hotel through my daily actions.

Hyatt Regency Cambridge will continue in the commitment to the environment
through new initiatives and processes. | am aware it is my obligation to acquire
knowledge of any new standards and participate in continued training.

Hyatt Hotels is committed to designing, building and managing innovative and
sustainable hotels that provide our guests with authentic and comfortable
accommodations as well as protect the natural environment and respect the
local communities in which we operate around the world. As an associate of
Hyatt Hotels | will adhere to these expectations through my commitment to the
environment."

22
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ENERGY STAR
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External: Guests Communications W

ENERGY STAR

true green -

Here's How Marriott” Helps
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External: Reach Web Visitors

ENERGY STAR

Jora A P & s | Bask | Destimtons. |

Greener World

ot
EMERGT STAR program, visk w
Hasama 8 tinsin
i o Bt s homely bt ey i Slaika Iadins
FVEIng et hoteh wilh e aoUTes, e and edu o b B sriata B jam
i} b arias B Kansa
e ey, e B poibon WS weovorers L e - o cule s P
B Colornde Linsiana
B Conactiun Haina:
Detamars & Maryland
Do iitern pasmars mer ENERISY ETARM it of Cohunbin 8 Musnachunatis
Sisercy e I - B RRET G S -
T, iy B ko - ey, Ll
Gesrga Moseiota
ot Hashsem
- 1t Mt
+  Ariona
= Coutyad I
.
. G

Mortans
Hebraths

o Hevade

B e Hamphies

 tiwe Jersey
twm Mavico

@ s tar

B e Cornling
lers Dk ces

ruchigen

1

mudur
» Courtyand Catrat Btk

Courtyand Dirah dutrm Hs
L e
o Courtyan Dirad Weing Aipar

B Rhose itand
Seuth Carchina
Seuth Daketa
Ternsies

<EPA -

25

External: Reach Web Visitors
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External: Advertisements and Press

Releases

:

=

ENERGY STAR

o Consteliation

CORPORATE NEWS RELEASES

WYNDHAM WORLDWIDE RANKED AMONG TOP GREEN COMPANIES

BY NEWSWEEK

PARSIPPANY, N.J. 10-13-2009 — Wyndham

Worldwide Corporation (NYSE: WYN), ane the world's

largest hospitality companies, has been ranked

amang the top 100 greenest companies in America by
Newsweek magazine, which also ranked the company

in the top 10 of its Media, Travel and Entertainment
category.

The Newsweek Green Rankings, the magazine's first
such report, is based on the environmental footprint,
policies and practices of America's 500 largest
publicly traded companies as measured by revenue,
market cap and number of employees.

Newsweek ranked Wyndham Worldwide number 81
on its list based on a number of criteria including

greenhouse gas emissions, toxic waste emissions, use of other natural
resources, management of environmental issues and policies, requlatory

compliance and policies concerning climate change.

The report, published Sept. 28, also factored the results of Newsweek's
reputational survey of chief executive officers, corporate social responsibility
officers, the news media, academicians and members of key environmental

groups.

Newsweek
GREEN
RANKINGS

2009

TOP 100
COMPANY
Newsweek

GREEN
RANKINGS

2009

10
oAy

T

5. Evaluate Success

ENERGY STAR

Potential Measures:

» Demonstrated savings on utility bills

* Employee feedback

* Guest comments

* Media coverage of your energy management efforts

» Recognition and certification (e.g. ENERGY STAR, state
green hospitality programs, hospitality associations)

28

8/19/2010
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Recognition and Certifications

Iy

ENERGY STAR

Potential opportunities for recognition:
« ENERGY STAR
* LEED

* Green Seal

* Green Key

* AH&LA's Good Earthkeeping Award

« State green hotel certification programs
» Local green business awards

<EPA

...and morel!

)

ENERGY STAR

<EPA

HE|

HOTELS & RESORTS

CASE STUDY:
HEI Hotels & Resorts

Bob Holesko

Vice President of Facilities
CEM, CEA

8/19/2010
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Company Profile

)

ENERGY STAR

« 35 hotels (in 16 states)

« HEI owns and operates full-service, upper scale .. I I E I
and luxury hotels and resorts under such well
known brand names as Matrriott, Renaissance, HOTELS & RESORTS
Sheraton, Westin, Le Meridien, Embassy Suites,
Hilton, W, and Crowne Plaza
— Marriott’s Norcross & NW in the Atlanta Region
* In addition HEI also owns and operates two
historic hotels, the Algonquin in New York City
and the Equinox Hotel & Spa in Vermont
* 9,456 guest rooms
» Over 8,000,000 total square feet of buildings

* Approximately 6,000 employees

<EPA

)

Creating a Green Culture

» Our Leadership
— Believes in social responsibility, and supports green efforts through
incentives and continual communication
» Our Hotel Associates
— Build Commitment to green practices by discussing at stand-up meetings,
department meetings, and all associate rallies
— Continually asked to innovate green practices to implement at hotel
* Our Corporate Team
— Creates user-friendly tools to help hotels track energy usage
— Furthers team environment focused on energy by providing “buzz” about
effort and results
« Partner: Cornell Sustainability Consulting
— Tasked with continual projects for Sustainable Global Enterprise and waste
reduction through recycling/composting
» Partner: The Loyalton Group
— Hired energy professionals to work on solving our most pressing energy
concerns, facility optimization, and long-term carbon management

<EPA
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Peturn ta ENENGYSTAM.gov

Find more Facilities

ENERGY STAR Labeled Buildings & Plants

[ Facility Profile l

ENERGY STAR Labeled Building Profile

Atlanta Marriott Horcross
475 Technology Parkway
Norcross, GA 30082

Map 1

The Atlanta Marriott Norcross in Norcross, GA is a six-story hotel with 222 guestrooms, gourmet
restaurant and bar, indoor pool and hot tub, and health club. The building, constructed in 1957, i owned
and managed by HEI Hotels and Resorts. Recognizing the potential to improve the Atlanta Marriott

| Noreross energy and financial performance, HEI turned 1o the proven strategy ofEPA'S ENERGY STAR
program in 2002 forthe tools and resources necessary to help achisve superior ensrgy performance

By working with ENERGY STAR to make the Atianta Marriott Norcross more energy efficient, HEl is
saving thousands a year in energy costs

As a firststep, the HEI eneroy management team sought to assess the Atlanta Marriott Norcross
baseline energy perfermance and to pursue the efficiency gains that could be accomplished through improved operations and maintenance
and other low-costpractices. The team was able to leverage utilty incentives to conduct a whole-building retro-commissioning survey—a
process that revealed a number of significant, but simple, operational changes that resulted in quick savings. Throughthis process, it was
discovered thatthe HWAC system was operating in mesting rooms and public arsas at night when the arsas wers unoccupied. 4 simple re-
programming ofthe thermostats eliminated the unnscessary energy consumption, resulting in an immediate energy reduction. Furthermore,
he of a regular preve < program (including HWAC fiter replacement, optimized HWAC scheduling, damper
agjustment, and seasenal tnermestat recaliration), fs SKpETted fe Save an AGdNonal 7-10 PErCENtin ANNUA| SNrgy CONSUMEtEN 43
compared to “business as usual” all whistaking place within the context ofthe buiding stais regular repair and maintsnance
responsisities

Based on the cost savings realized through the retro-commissioning process, HEI was able to underiake a
process involved replacing T-12 flusrescent tubes with more efficient T-8s, incandescent bulbs with compact fluorescent ights, and older
magnetic ballasts with new slectronic ballasts. In addition, cccupancy sensors were installed in some commen arsas and private offices.
Bundled together, these lighting measures resulted in whole-buiding energy savings of 10 percent, and the retrofit will pay for itse!
years

hole-building ighting retrofit This

HEI also installed controliers on the building's boilers to save energy when hot wateris not being u:
(VFD} on the kitchen's main exhaust fan and premium efficiency motors
performance.

d. In addttion, a variable frequency drive
willhelp the building achieve continuous superior energy

The Atlanta Marriott Norcross eamed the ENERGY STAR by achieving an energy performance rating of 76. This increase in energy efficiency
translates info realsavings for HEl and a reduction ofthe hotels carbon footprint HE has already reinvested ihe money saved in

improvements to the Atlanta Marriott Norcross'infrastructure to ensure continusd high energy performance and maximum guest comfort,

hile continuing enviranmental improvements

Communications:

Unavailable

Testimoniak

Unavailable

Building Owner:*
HEI Hotels and Resorts

Property Manager:*
Atlanta Marriott Norcross

Yearis) Labeled (Rating):
2008 78)

Facility Type: Hotsl
Total Floorspace: 125200 sf
Year Constructed: 1358
Contract Type: Nons

Technologies Used:

Stage 1-Recommissioning

- Adjust Dampers

~ Boiler Tuneup

- Calibrate Thermostats

=+ New or Revised EE Naintenance
Practices

stage 2 Lighting

+ Compact Fluorescents

+ Electronic Ballasts

+ LED Exit Signs

+ Qccupancy Sensors

- Perimeter Daylight Controls

- T8 or TS Lamps

Stage 2-Load Reductions

+ Vending Machine Centrollers

Stage 4-Fan Systems

+ Install Programmable Thermostats

+ Premium E fficiency Motors

Stage 5-Heating and Cooling Flant

+ Variable Frequency Drives for
Fans, Pumps, angior Cosling Towers

For More Info:
Don Cook
General Manager

cooki@marriott.com

HEI HOTELS MASTERS ENERGY MANAGEMENT

i

ENERGY STAR

HEI Motels & Resorts Is serious about “We've lookad at our feod costs-and our
i i procadures, bt there are anly
30 many steps a company can take 1o save
manay,” 5ays Glenn TUCKMAN, Senior vice
president, aperations & asset managemant.
ewnedaprator of full-service upper “But it takes & number of things 10 croats
UpBCale and WXy Ropenties has boen able successful energy management program.
o cut its energy consumption by more than 20 First is senior management support, it
doest work i they'ra not

P 5

and, mest importantly, saving money. Due ta
i d

sneray strateqy, the Co

based

and breathes this shuft”
For HEL that passionate
landar is Bob Hoisko, vice
president of facilties and a
ceriified energy manager, who
lmnched the initiative In 2005
by conducting energy audits,
upgrndmemng &\dobs-r
call

percant ouer the past four years. in that wne,
the firm reducad its carhon footprint by sew

000 metric tans of COZ, it
$1.2 milion annuaty throughout its portfolo of
peoperties, The goal for 20107 an additional 3.5-
percent reduction in energy usage.

In adiitian to the cost savings, the program
has yieided ewarts and kudos for the firm: the
200 Energy Star Partner of the Year Award and
aCorporatn Enargy Management Award fram the
Association of Energy Enginears.

HEI had developed & robust

‘stanciard energy managemen
pmninenl hat was milad.oik
"

peaking

HOW TECHNOLOGY ENHANCES THE BOTTOM LINE

frequency drives.

“We chase tachnalogies that ars proven 1o
work, are brand agproved and have rotums
on investment of three years or less.” says
Holaska. “And we wore abls ta gamer about
$600,000 in various rebates, which made the
paybacks aven swastar”

AR importart next stop was the
dovelopment of a prapriatary messurement
tool t5 acouratsly quantity enargy Lsage and
savings ai the property fovel, Dan Wawart,
the Yale-educated math major wha's HEI's
director of operational planning, created the
Enargy Looking Glass, a software package

az2 Lodging Hospitality / April 2010 LHonline.com

they've put ina effect across the company.
Theing oI cosle er than i akr

g itor in real time Is one. Housaksepers are sncouraged
ighting upgracies and mation mmeu aperational beh limit toil
detection systems, whila 1y usage oo sureceapes are ciosed when they
mast received program i e ol
uestroom thermostals, HYAG of factors that may have an impact on eﬂsrm- ampﬂrees Use set-up ighting rather than

E usage: the rumber of people
controls and software upgrades and variabio Aiahar: e ity
‘and other unicy sach i lighting, the best

property

hoteL” Says Watworth. “Now we're able (0 sirip
away these layers of autio factors to deterine
what s In the control of

managemant.”

the industry's futurn,
npanmnd with the Comell University holel

the property

‘organized committess o buds awaranass of the
impertancs of snery control snd 10 generals
i ings, Prizes and

Practicum, a class in which
Carned studonts research, design and

the
nti L lead 2

1o smings. & social reaponaibility program tha HE!

try 1o adopted. and ¥ear's class is tackling the
monagement s o do L, N
Hilesho, "We ask assocles Mendel (HEI's

lights on, upzﬂ 5| i, and the

or tha air conditient -

praperty, and it usually hits home with thern”

o ip
says Tuckman, “Whie they're both good
they i

The empicyeos and anargy marshals ha
ber of

in
.~ Ed Watkins

8/19/2010
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ENERGY STAR

Energy Conservation History

December 2005 2007
Lighting retrofits HEI ramps up DSM
completed at programs - Lighting &
9 hotels. HVAC.

Total capital spend
over $500,000.00.
Received nearly $100K
in rebates.

November 2009
HEI receives AEE 2009
HEI begins 2009 Energy Corporate Energy

Conservation Initiative Management of the Year
Program. Award.

KBTU/SF @ 112.6.
Capital investment in
energy-related projects
nears $4mm.

January 2009

2006

HEI becomes member of
EnergyStar; various articles
are published relating to the

2005 lighting upgrades.
Loyalton Group joins team,
monthly consumption data

reports begin June 2006.

2008
HEI wins AEE national
award, asked to participate
in EPA energy performance
rating program.
Bob Holesko completes AEE
training and becomes a
Certified Energy Manager.

September 2009
HEI launches Social
Responsibility
“We C.A.R.E.” program.

March 2010

| ] ENERGY STAR
AWARD
2010

PARTNER OF THE YEAR

Capital investment in
energy-related projects
exceeds $6mm.

(g3

ENERGY STAR

2009 & 2010 Communication
Initiatives

2009 & 2010 Energy Conservation Incentive
Program

» General Managers, Chief Engineers, Banquet
Managers, Executive Housekeepers & Chef’s were
encouraged to engage all hotel associates in
operational cost saving measures

» The program compares energy usage YOY

» Each quarter, the top “energy saving” Managers for
each region were awarded $100 gift cards.

» At the end of 2009, the Chief Engineer and General
Manager in each region won 50” Plasma TVs (6
awarded)

* In 2010 Chief’s, Chef’s, Banquet & Housekeeping
Managers will win TV’s (12 to be awarded)

™

“Buzz” the Energy Bee

18



8/19/2010

Celebrating Success is Fun!

<EPA

e
Creating the Energy Buzz

Celebrating Success with Prizes

<EPA
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Creating the Energy Buzz

ENERGY STAR

Celebrating Success with Recognition

- -
Creating the Energy Buzz Es
$10 885563555588 8888888 s10

ENERGY STAR
i
ﬁ enargystargov DON'T MISS OUT ... SAVE ENERGY

e b LHEl 4 B . %
smms 8 SHE SHE! »
: % ®

SAVING ENERGY PAYS OFF

S10553583558599888838888 510

- Bring Your
“BEE AN ENERGY Al GREEN TO WORK
STAR!” e . L] B W with ENERGY STAR®

TURN OFF THE
LIGHT

8/19/2010
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ENERGY STAR

Sheraton Austin

<EPA

2009: Sustainability Added to HEI Values and Mission Statement

HEI recognizes its responsibility to operate in a way that conserves
our world’s natural resources. We are committed to reducing our
environmental impact through innovative ideas and the ongoing use

of sustainable business practices.

<EPA
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2010 and Beyond

 Partnership with Cornell on waste removal
stream continues

» 2010 incentives include additional managers
and departments involved in the energy
savings initiatives to broaden the reach

« Goal: 3 to 5 more hotels qualify for an Energy
Star plaque

« Sales Team Green Selling is promoted

+ Renewable energy projects are explored
— Solar panels, wind, Cow Power, etc.

« LEED/EB certification for hotels is exploreds =

“EPA

e
Agenda

* Why communicate your energy efficiency efforts?

* How to develop a communications plan?
— Establish and define goals

Identify target audiences

— Develop key messages

— Determine communication tactics

— Evaluate success

* Leverage ENERGY STAR as a key component of your
green activity

“EPA
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Energy is the First Step to “Green”

)

ENERGY STAR

Energy is the single
largest controllable
cost in a building

Leading hotels
use 35% less energy

Managing energy Energy has the largest

is managing GHG — . -
emissions, reducing TZ?S;??O?:'ISQQ
carbon footprint P

<EPA

A Framework for Green Activities *4""”727

)

ENERGY STAR

* Benchmark your energy performance in EPA’s Portfolio
Manager

— Determine baseline from which to measure progress

— Begin to form the story you can tell...or the story that
you want to be able to tell

* Launch your communications plan

— Use off-the-shelf ENERGY STAR campaigns as a
framework for your initiatives

<EPA

46
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Campaign: Launch the ENERGY STAR
Ch al I en g e ENERGY STAR

Iy

» Call-to-action to improve the energy
efficiency of buildings by 10%
. i The ENERGY STAR' challenge:
* Incorporate the 10% reduction goal in
your targets and track progress - a
+ Commit to:
— Measure and track energy use

— Develop a plan for energy
improvements

— Make energy efficiency upgrades

— Help spread the energy efficiency
“word” to others

ENERGY STAR Challenge
Communications Toolkit I

)

* Gain visibility on the ENERGY STAR Web site
* Access FREE communications templates
— Co-brandable posters and print advertisements

— Brochures
o FaCt SheetS The ENERGY STAR Challenge
Take the
— Key Messages it mecrsa
— Web banners e ot
— Templates for o8
press releaSeS’ the Challenge Toolkit can show you how! Toolkit
newsletters http://www.energystar.gov/challenge
SEPA .

8/19/2010
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Campaign: Bring Your Green
with ENERGY STAR

to Work

b

ENERGY STAR

Get employees on

Bring Your Green to Work with ENERGY STAR  Spread the Waord

0y used by

":Ig-la‘:ll' At Work

board!

causes a3 many o
s o

whilis youre at work.

* 4-minute video

» |nteractive
cubicle

* Energy IQ quiz

tart in Your Workplace

workers and distribute st

wnts,
Jesn griven guru Darey [ Create s “Green Team”™
50 85 he takes £1 P v your co-workers o

e enegy and neduce
he.scenes tour of an ofice waste.

Learn whal all ofus can
Le L L 9
Busding eneqgy eMcient efoency

Find fast facts about
W energruse aname

Imponant role BuBdings

o Green Team B mmﬁ:““"".’“‘“ sn )
CheCkl'St Find ENERGY STAR

« Tip cards EnerevlQ = "'_'_.',ff' ¥ m“‘;:k%“

- Fast facts _ u e
Save energy and fion ([T e e SRS

...and morel!

—all without leaving your desk!

awork?
Take this quiz and find ool m

<EPA

Campaign: Change the World,

Start with ENERGY STAR

b

ENERGY STAR
Change the World, Start with ENERGY STAR. JoIN THE FIGHT
“Change the World, Start with ENERGY STAR" is a national campaign encouraging all Against Global Warming
Americans to join with millions of others and take small, individual steps that make a big Find out how you can use ENERGY STAR
difference in the fight against global warming. tips and tools to get started today.
TAKE THE ENERGY STAR PLEDGE

SEE OUR COLLECTIVE IMPACT OUR PARTICIPATING ORGANIZATIONS
Individuals Dollars WHO'S DRIVING THE PLEDGE THIS YEAR?
2,467,659 524,559,527

Top 5 [Alcategories =
Greenhouse Gas Kwh Company / Ibs of Greenhouse Gases saved
7,094,171,806 Ibs 4,398,282,691

Department of Defense 193,367,630 )
About these numbers ComEd 181,773,115 :

at
Jones Lang LaSalle 144,235 721 WORK

Georgia Power Company 102,139,246
CHANGE THE WORLD, START WITH ENERGY New Jersev's Clean Energy 84,732,264
STAR TOUR Program

Wiew all Pledge Orivers

PARTICIPATE IN THE MOVEMENT in your

Sign up as a pledge driver and spread the word

about your sucoess! COMMUNITY

|
www.energystar.gov/changetheworld 5
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Celebrate Earth Day
with ENERGY STAR

* Hold an Earth Day fair to educate employees, guests,

and the community

* Launch the ENERGY STAR Challenge and announce

your energy reduction goal

* Announce contest for energy saving ideas for employees

and guests — implement winning ones

* Encourage employees to bring their green to work and
form green teams; recognize noteworthy contributions

* Become a Change the World “pledge driver” to motivate

employees to help make a difference at home

“EPA

Iy

ENERGY STAR

Leverage Other EPA Environmental
Partnerships

* Climate Leaders

* Combined Heat and Power Partnership
* Green Power Partnership

* WasteWise

* WaterSense

“EPA

)

ENERGY STAR
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Recognition Opportunities

« Earn the ENERGY STAR
* Achieve “Designed to Earn the ENERGY

STAR”
- ENERGY STAR Leaders .’f‘ e
. _Wf? ENE -‘G J Al
* Win Partner of the Year
DESIGNED
TO EARN THE
ENERGY STAR
Toas,
ot oot R | ENERGY STAR
i
PARTNER OF THE YEAR
<EPA e

=
Wrapping up

ENERGY STAR

For more information:
ENERGY STAR Web site: www.energystar.gov/hospitality

Lauren Pitcher
U.S. EPA, ENERGY STAR
Pitcher.Lauren@epa.gov

Bob Holesko
VP, Facilities
HEI Hotels & Resorts
bholesko@heihospitality.com

Kate Gregory
U.S. EPA, ENERGY STAR Specialist
Gregory.Kate@epamail.epa.gov

To register for quarterly ENERGY STAR Communications Webinars, visit
http://energystar.webex.com

<EPA
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Thank you for
participating in this
ENERGY STAR training

B ENERGY STAR

Learn more at energystar.gov
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