Tips For Using Radio Advertising

The Connecticut Partnership has developed two scripts for you to use in radio advertising, one 30-second and one 60-second. Both scripts were adapted from an ad developed by the Partnership in 1996 which was very effective, generating more than 600 inquiry calls in a three-week period.

To use the ad, we suggest stations that have the best demographics to the target audience you want to reach. The scripts can be read by you in the studio – if you have a good speaking voice – or by one of the radio station’s staff.  If you have the funds, you also could have the ad professionally produced.

The 30-second ad invites listeners to contact you or your agency for more information. The 60-second ad encourages listeners to register for a long-term care seminar sponsored by your agency. 

To place a radio ad, select a station in your area with strong listenership and contact the advertising department for rates and schedules.

These ads have received prior approval from the carriers participating in the Connecticut Partnership, with the exception of carriers that market exclusively to groups and associations.  The ads also are on file for informational purposes with the Connecticut Insurance Department.  When reproducing the ads, you must include the form number that appears in the lower left corner.  


Note:  If you alter the ads in any way (besides adding your or your agency’s specific information), you will need to provide them to The Connecticut Partnership for Long-Term Care for additional approval.  In addition, if you alter the ads in any way and you mention you represent a particular carrier or change the ad to reference a particular carrier, you must receive approval from that carrier as well as the Connecticut Partnership for Long-Term Care.

